


Variables with Category Respondents(N=120) Variables with Category Respondents(N=120)

Number Per Cent Number Per Cent

Age Monthly Income(Rs)

20 Years 16 13.33 0-5000 102 85.00

1-30 Years 77 64.16 5001-10000 10 8.34

1-40 Years 14 11.67 10001-15000 4 3.33

1-50 Years 8 6.67 > 15000 4 3.33

51 Years 5 4.17

Gender Marital Status

Male 79 65.80 Married 55 45.80

Female 41 34.20 Unmarried 65 54.20

Educational Qualifications Family Size

Secondary 8 6.66 < 3 30 25.00

Higher Secondary 12 10.00 4-6 85 70.83

UG 36 30.00 >6 5 4.17

PG 59 49.17

Others 5 4.17

Frequency Number of Consumers %

Weekly 6 5.00

Fortnightly 36 30.00

Monthly 34 28.33

Occasionally 43 35.84

Others 1 0.83

Total 120 100.00



Sources Number of Consumers %

Newspaper 55 45.83

Radio 9 7.50

Television 40 33.33

Magazines 11 9.17

Internet 3 2.50

Others 2 1.67

Total 120 100.00

Attributes Mean Ranking Order of Importance

Similarity 0.93 5

Identity 1.21 2

Confident 1.34 1

Worthy 1.09 3

Brand 0.98 4

Scandal 0.90 6

Positive Image 0.87 7

Attractiveness 0.86 8

Product match 0.84 9

Advertising 0.82 10

Ohanina’s Factors and Attributes

Factor

1 2 3 4

Attractiveness

Unattractive-Attractive 0.23 0.21 0.60 -0.13

Not Classy-Classy 0.87 0.05 0.06 -0.08

Ugly-Beautiful -0.07 0.62 0.35 -0.03

Plain-Elegant 0.52 0.09 0.50 -0.16

Not Sexy-Sexy -0.02 0.07 0.17 0.82

Trustworthiness

Undependable-Dependable 0.39 0.36 0.34 0.44

Dishonest-Honest 0.47 0.66 -0.02 0.19

Unreliable-Reliable -0.02 0.79 0.15 0.09

Ins incere-Sincere 0.46 0.54 0.09 0.13

Untrustworthy-Trustworthy 0.31 0.68 -0.02 -0.31

Expertise

Not an expert-Expert 0.09 0.07 0.87 0.08

Inexperienced-Experienced 0.66 0.13 0.32 0.09

Unknowledgeable-Knowledgeable 0.77 0.09 0.08 -0.01

Unqualified-Qualified 0.23 0.21 0.60 -0.13

Unskil led-Skilled 0.87 0.05 0.06 -0.08

Variance Explained Overall (%) 61.26




